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BACKGROUND



INTERVENTION
• ABORTION FUNDS

• ADVOCACY ORGANIZATIONS THAT PROVIDE SUPPORT TO LOW-INCOME WOMEN IN NEED
OF ABORTION CARE

• OFTEN ENGAGE IN POLICY-LEVEL ADVOCACY FOCUSED ON EXPANDING ABORTION
RIGHTS (ELY, HALES, JACKSON, MAGUIN, & HAMILTON, 2016)

• HOLLER HEALTH JUSTICE PROVIDES “FINANCIAL AND PRACTICAL ABORTION
SUPPORT” TO WEST VIRGINIANS

• SINCE STATE MEDICAID FUNDS CAN NO LONGER BE USED FOR ABORTIONS, LOW-INCOME
WOMEN ARE MORE AT RISK OF NOT BEING ABLE TO ACCESS THIS CARE



TARGET AUDIENCE
• PRO-CHOICE INDIVIDUALS IN WEST

VIRGINIA

• DEMOGRAPHICS

• WOMEN BETWEEN THE AGES OF 18- AND 34-
YEARS OLD (GALLUP, 2014)

• TEND TO IDENTIFY AS DEMOCRATS OR
INDEPENDENTS (SAAD, 2018)

• MAJORITY OF WEST VIRGINIANS REPORTED
THAT GOVERNMENT SHOULD NOT HAVE SAY
IN ABORTION DECISIONS (KABLER, 2018)



COMMUNICATION OBJECTIVES

• RAISE AWARENESS ABOUT ABORTION FUNDS IN GENERAL AND THEIR
NECESSITY

• RAISE AWARENESS ABOUT HOLLER HEALTH JUSTICE, A NEWLY-
FORMED ABORTION FUND IN WEST VIRGINIA

• MOTIVATE PEOPLE TO DONATE TO HOLLER HEALTH JUSTICE



INFOGRAPHIC

• INTENDED TO BE SHARED ON
HOLLER HEALTH JUSTICE
FACEBOOK AND TWITTER PAGES

• INFORMATIONAL AND
MOTIVATIONAL

• INCLUDES INFO FOR VARIOUS
SOCIAL MEDIA PLATFORMS



FACT SHEET
• ONE-PAGE INFORMATIONAL

EXECUTION

• INTENDED TO BE PRINTED OFF AND
HANDED OUT AT COMMUNITY
EVENTS OR ON LOCAL COLLEGE
CAMPUSES

• INCLUDES TWO MOST-USED SOCIAL
MEDIA PLATFORMS AND PAYPAL
DONATION LINK



Timeliness

Novelty

PITCH LETTER

Story Ideas



LOOKING FORWARD

IMPLEMENTATION
• ALL EXECUTIONS CAN BE USED AT THE SAME TIME

• USES THREE DIFFERENT METHODS OF
INFORMATION DISSEMINATION

• SOCIAL MEDIA

• COMMUNITY AND COLLEGE EVENTS

• NEWS PRESS

EVALUATION
• REACH AND ENGAGEMENT OF SOCIAL MEDIA

POSTS ON FACEBOOK

• GOOGLE ANALYTICS

• AMOUNT RECEIVED IN DONATIONS

• INCREASE IN DONATIONS SHOULD INDICATE THAT
COMMUNICATIONS PLAN IS REACHING MORE
PEOPLE
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