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Using Twitter and LinkedIn Effectively 
to Promote Your Research 

Communicate with Confidence Leveraging Your Key Messaging

Kevin Anselmo, Founder of Experiential Communications
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True or false?
You have previously communicated 
your research via social media. It 

has always been a pleasant 
experience and you can clearly see 

the benefits.

Using Twitter and LinkedIn Effectively to Promote Your Research 
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#BUExpertsWorkshop
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Why
Using Twitter and LinkedIn Effectively to Promote Your Research 
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#1 – The Power of the serendipity 

Using Twitter and LinkedIn Effectively to Promote Your Research 
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#2 – Individual growth
Using Twitter and LinkedIn Effectively to Promote Your Research 
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#3 – Institutional reputation
Using Twitter and LinkedIn Effectively to Promote Your Research 
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#4 – Societal impact
Using Twitter and LinkedIn Effectively to Promote Your Research 
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#5 – Grantmaking and book publishing
Using Twitter and LinkedIn Effectively to Promote Your Research 

$
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There are risks
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Goals
Using Twitter and LinkedIn Effectively to Promote Your Research 

How can you, Boston 
University and any 

organizations you are 
associated with benefit 
by engaging in public 

communication 
activities? 
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The communications mix
Using Twitter and LinkedIn Effectively to Promote Your Research 



Boston University PR | Social Media

Cascade
Using Twitter and LinkedIn Effectively to Promote Your Research 

KEY MESSAGING
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Key messaging example
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Key messaging example
Using Twitter and LinkedIn Effectively to Promote Your Research 

1. Perception has to change
- Eating disorders can affect anyone
- Eating disorder don’t discriminate
- Eating disorders come in small, 
medium and large
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Key messaging example
Using Twitter and LinkedIn Effectively to Promote Your Research 

2. Binge eating disorder
- New kid on the block
- Recognized by the American Psychiatric 
Association
- Midlife triggers
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Key messaging example
Using Twitter and LinkedIn Effectively to Promote Your Research 

3. Solution
- Information
- The book
- Evaluation
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Not welcome!
Using Twitter and LinkedIn Effectively to Promote Your Research 

JARGON
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Journalist’s perspective
Using Twitter and LinkedIn Effectively to Promote Your Research 

“I’d advise someone to be as relaxed and informal as 
possible, and to explain concepts the way you might to a 
family member or friend who isn’t an academic. To the 

extent possible, avoid jargon, keep the tone conversational 
and use specific examples to illustrate your points. The 

more interesting or colorful the better.” – Katherine 
Mangan, Senior Writer 

for the Chronicle of Higher Education
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Academic’s perspective
Using Twitter and LinkedIn Effectively to Promote Your Research 

“What I usually do is to compare a complicated situation 
to a simple situation that everyone can understand. For 
example, in explaining the largest heist in history, the Mt. 

Gox bitcoin theft, I said that ‘Mt. Gox was like your 
community bank … except there were no tellers or security 

personnel, no cameras, and a vault full of cash with the 
door wide open.’” – Duke University 

Professor Campbell Harvey
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Practitioner’s perspective
Using Twitter and LinkedIn Effectively to Promote Your Research 

“It’s far better to use a simple term and 
commonplace words that everyone will understand, 
rather than showing off and annoying your audience. 

As somebody who didn’t understand the difference between 
net and gross for many years, despite

running several billion dollar companies, I have 
always preferred when financial issues are explained clearly.” -

Sir Richard Branson 

* LinkedIn Post: Why You Should Do Away with Jargon
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The 3 S’s
Using Twitter and LinkedIn Effectively to Promote Your Research 
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What are your key messages?
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #1 – Professional profile
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #2 – Connect bio to key 
messages (external / solutions)

Using Twitter and LinkedIn Effectively to Promote Your Research 

Assistant professor @BUSPH_HLPM
and co-director @BUSPH
#Medicaid Policy Lab—trying to 
make the #ACA, #Medicaid, and 
#safetynet better. #firstgen

https://twitter.com/BUSPH_HLPM
https://twitter.com/BUSPH
https://twitter.com/search?q=%23Medicaid&src=hashtag_click
https://twitter.com/search?q=%23ACA&src=hashtag_click
https://twitter.com/search?q=%23Medicaid&src=hashtag_click
https://twitter.com/search?q=%23safetynet&src=hashtag_click
https://twitter.com/search?q=%23firstgen&src=hashtag_click
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Tip #2 – Connect bio to key 
messages (external / solutions)

Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #2 – Connect bio to key 
messages (external / solutions)

Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #3 – Leverage featured section
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #4 – Connect content to key messages
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #5 – Be careful about going off 
message! Think before you tweet. What 

could go wrong?

Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #6 – Consider using hashtags 
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #7 – Network 
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #8 – Learn
Using Twitter and LinkedIn Effectively to Promote Your Research 

“I’m a selfish tweeter, and not ashamed of it. I tweet 
for myself…. But, it’s not about self-promotion or 
self-aggrandizement of any sort; it’s about 
learning. Twitter has become the keystone in my 
personal professional learning strategy.” – IMD 
Professor Bill Fischer

*Selfish Tweeting, Forbes.com
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Tip #9 – Amplify media coverage
Using Twitter and LinkedIn Effectively to Promote Your Research 
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Tip #10 – Promote your profiles on 
website, email signature, etc. 

Using Twitter and LinkedIn Effectively to Promote Your Research 
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Using Twitter and LinkedIn Effectively to Promote Your Research 

Questions?
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