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candidates’ success
* Typically, Republicans own 1ssues like foreign
policy and taxes, while Democrats own .
education and the environment.!!!
 Figure 1:?I Candidates try to get voters to trust them to
execute policy preferences on issues they care about and
speaking from positions of authority .
* Issues tracked: terrorism and national security, the economy,
employment and jobs, healthcare and the Affordable Care
Act, education and distribution of wealth; the budget deficit
foreign affairs, size and efficiency of federal government,
immigration, and taxes.

percentage of each candidates’ 1ssue-related tweets over the
time period that I tracked.

To decide what 1ssues candidates tried to claim ownership on,
I coded the first two debates for each party and marked when
candidates referenced their previous experience with one of
the salient 1ssues.

Ultimately employed a candidate fixed effects model to
estimate how candidate behavior on twitter one week would
impact their polling numbers the next week.

ownership hypothesis and its impact on primary campaigns. The
results suggest that as candidates discuss more of the 1ssues that
voters care about, their polling numbers drop. This may suggest,
as other literature does, that primary campaigns have more to do
with the personality of each candidate, rather than the 1ssues
they are running on.

Hypothesis

1. If candidates stake claim on 1ssues that voters care about and
frequently remind voters of that via Twitter, they will receive
a bump 1n the polls.

2. Thus, the hypothesis evolves to when candidates own more
of the total percentage of tweets, their poll numbers should

go up.
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