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Find your people. Be part of something special.

To inspire Boston University students
to be proudly Jewish, engage in Jewish

community, and be lovers of Israel.



Brand Standards Our vision

Every Jewish student feels
proud, connected, and engaged

in Jewish life. 
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R.U.A.C.H.
- HEBREW FOR SPIRIT -

RELATIONSHIPS

UPLIFT

ACTION

CARE

HEART

‘Love your fellow as yourself - the rest is commentary.’ This is the core
of who we are and the foundation of what we do. We make friends, build
community, and strengthen our people through the power of the
relationships we form.

We want every event, every service, and every interaction to uplift and
energize you. We are building a space where just walking in restores
and returns you to your highest and best self.

We are committed to realizing our mission, not just having one. BU
Hillel is about making an impact - in our relationships, in our
communities, and in our world. 

In a world that can feel callous and cold, we care. We take notice when
someone looks upset or feels sick. We don’t avoid awkwardness or
discomfort. We check in with each other, we stay present to the
moment, and we lean in when it matters.

‘Love…with all your heart,’ We lead with heart. Not just feeling, but a
deeper knowing. We put our whole selves into everything we do. In this
wholeness is the source of our passion, purpose and creativity. 
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We focus on connecting with every Jewish student on campus,
helping them build meaningful relationships, feel uplifted and
proud in their Jewish identity, and live with heart, care, and
purpose. We welcome and support all students in a spirit of
inclusion and shared community.

To strengthen our impact and sustain vibrant Jewish life, we also
engage parents, alumni, faculty, community members, and
campus leadership by inviting their partnership, support, and care
for the next generation of Jewish life.
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45° linear gradient
of two first colors

(when used in
outlines or strokes,
use no angle)

The purple color should be reserved for iconic events
to help make them pop. It can be used in gradients
with the red color for a warmer vibe, or the blue for a
colder vibe, depending on the event.

Exceptions to brand book colors are allowed in cases
where the event is tied to an iconic color scheme (i.e.
Celtics Game)
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   IMAGE GUIDELINES

Use photos of people when the event itself is about
socializing like a Welcome Back BBQ, not like Shabbat
services which are about gathering and prayer.

Photos should always be multiple people, and ideally
diversity of gender.

Feel free to use photos from years past of alumni or
stock photos that are copyright allowed to be used. BU
Students should take advantage of any subscriptions to
stock libraries that BU supplies.
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Text Typeface
AaBbCcDdEeFfGg

Hh Ii Jj Kk Ll Mm Nn

Oo Pp Qq Rr Ss Tt

Uu Vv Ww Xx Yy Zz

. : , ; - ! 1234567890

Glacial Indifference
7 weights

Kerning: 50
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INSTAGRAM

NEGATIVE
COMMENTS

Utilize mostly for posting photos of student happenings that feature meaningful and
joyful moments. Secondary use is for promotion of certain primary events utilizing the
associated flyer materials.

All negative comments should be marked with the hide function to limit exposure
without notifying the poster of deletion.
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Flyer

SIX VERSIONS OF EACH GRAPHIC MUST BE MADE:

Website
1960 x 1440 px - RGB
Logo not necessary as already displayed on website
For all digital links, use clickable buttons and not URLs

Warren Digital Screen
2160 x 3840 px
Document must be 72dpi or less

Instagram Post
1080 x 1080 px - RGB

Instagram Story
1920 x 1080 px - RGB

Dining Hall TV
3840 x 2160 px

Flyer
8.5 x 11 inches - 300 PPI
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  HELPFUL DESIGN TIPS

Titles are as large as possible (50-70pt is great for a flyer) and in bold

Always lean towards a larger type size

 Avoid using thin versions of fonts (never use thin fonts against a
low/medium contrast background)

Make use of both Quicksand and Glacial Indifference for more contrast
(Glacial Indifference is great for supporting text while Quicksand is
better for titles/dates)

Include enough space between elements

Keep main illustration or photo large and central

Keep logos and supplementary graphics small

Instead of using the actual official name of the event, titles should evoke
what the event is about with creativity, wit, and humor, so that they
speak to the current generation of college students

To help distinguish flyers from each other, develop the background more
instead of having the graphics float in the gradient void.

SUCCESSFUL DESIGNS

These are helpful tips that will keep your designs easily
readable with a clear hierarchy. Keep in mind, making the
designs fun and engaging is up to you!

DESIGN REQUIREMENTS:

Body type larger than 15 pt

Symmetrical Layout

Clear Visual Hierarchy (Title
much larger than body text,
etc.)

Titles, secondary titles, and
dates in Quicksand bold

Round corners to 0.075 inches
on boxes and photos

High Contrast between text
and background

Do not use red type on yellow
background or vice versa - use
white text instead

Plain background begind text
      - no patterns or photos

Flyers should not use more
than 2 font sizes per flyer, and
font thickness should not
change

Real world logos that can pull
in attendance should be put
front and center (Celtics,
SoulCycle)



Day of Week, Month # at #:##am/pm
location, specifics

Friday, April 20 at 6pm
BU Hillel, 1st floor

Wed, January 25
9:00am-1:30pm
Outside Marsh Plaza

Tuesday, Dec 9 at 12:30pm
On Zoom

Exclude QR Codes on Instagram Posts, Instagram Stories, and Website

FLYER
96 x 96px QR code
16pt Quicksand Bold

WARREN DIGITAL SCREEN
300 x 300px QR code
60pt Quicksand Bold

DINING HALL TV
300 x 300px QR code
60pt Quicksand Bold
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Brand Standards Examples

Date, time, and address slightly disjointed.
Descriptive text in all caps.

Using “sentence case” is more legible and friendly.
Grouping this information together reads more like
an invitation.

Web Banner

B E F O R E A F T E R
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Brand Standards

4 different fonts/weights
Fonts and colours unrelated to brand

Examples

2 different fonts/weights
Use of branded gradient distinctly Hillel

Web Banner

B E F O R E A F T E R

Find your people. Be part of something special.
Find your people. Be part of something special.
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Brand Standards Examples Web Banner

Find your people. Be part of something special.
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Come as you are. Make it yours.Find your people. Be part of something special.
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Brand Standards Fast Flyers Fast Track Flyers Four Variations 

Can be requested by students when the flyer is
needed in less than two weeks. 

Use the templates provided to create the specified
variation, making alterations as necessary to fit the
given text and photo. 

Only make 3 versions for fast flyers: Normal,
Website, and Warren Digital Screen

*Must only take no more than 5 days to return a Fast
Flyer to the requestee.

Hillel


	Find your people. Be part of something special.
	To inspire Boston University students to be proudly Jewish, engage in Jewish community, and be lovers of Israel.
	Our vision

	Every Jewish student feels proud, connected, and engaged in Jewish life.
	R.U.A.C.H. - HEBREW FOR SPIRIT -

	RELATIONSHIPS
	UPLIFT
	ACTION
	CARE
	HEART
	Find your people. Be part of something special.

	We focus on connecting with every Jewish student on campus, helping them build meaningful relationships, feel uplifted and proud in their Jewish identity, and live with heart, care, and purpose. We welcome and support all students in a spirit of inclusion and shared community.
	To strengthen our impact and sustain vibrant Jewish life, we also engage parents, alumni, faculty, community members, and campus leadership by inviting their partnership, support, and care for the next generation of Jewish life.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
	45° linear gradient of two first colors
	(when used in outlines or strokes, use no angle)

	IMAGE GUIDELINES
	Use photos of people when the event itself is about socializing like a Welcome Back BBQ, not like Shabbat services which are about gathering and prayer.
	Photos should always be multiple people, and ideally diversity of gender.
	Feel free to use photos from years past of alumni or stock photos that are copyright allowed to be used. BU Students should take advantage of any subscriptions to stock libraries that BU supplies.

	Text Typeface AaBbCcDdEeFfGg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz .:,;-!1234567890
	Glacial Indifference
	7 weights Kerning: 50

	Find your people. Be part of something special.
	INSTAGRAM
	Utilize mostly for posting photos of student happenings that feature meaningful and joyful moments. Secondary use is for promotion of certain primary events utilizing the associated flyer materials.

	NEGATIVE COMMENTS
	All negative comments should be marked with the hide function to limit exposure without notifying the poster of deletion.

	Find your people. Be part of something special.
	SIX VERSIONS OF EACH GRAPHIC MUST BE MADE:
	Warren Digital Screen
	2160 x 3840 px
	Document must be 72dpi or less

	Website
	1960 x 1440 px - RGB
	Logo not necessary as already displayed on website
	For all digital links, use clickable buttons and not URLs

	Instagram Post
	1080 x 1080 px - RGB

	Instagram Story
	1920 x 1080 px - RGB

	Dining Hall TV
	3840 x 2160 px

	Flyer
	8.5 x 11 inches - 300 PPI

	Flyer

	DESIGN REQUIREMENTS:
	Body type larger than 15 pt
	Symmetrical Layout
	Clear Visual Hierarchy (Title much larger than body text, etc.)
	Titles, secondary titles, and dates in Quicksand bold
	Round corners to 0.075 inches on boxes and photos
	High Contrast between text and background
	Do not use red type on yellow background or vice versa - use white text instead
	Plain background begind text
	- no patterns or photos
	Flyers should not use more than 2 font sizes per flyer, and font thickness should not change
	Real world logos that can pull in attendance should be put front and center (Celtics, SoulCycle)

	SUCCESSFUL DESIGNS
	These are helpful tips that will keep your designs easily readable with a clear hierarchy. Keep in mind, making the designs fun and engaging is up to you!

	HELPFUL DESIGN TIPS
	Titles are as large as possible (50-70pt is great for a flyer) and in bold
	Always lean towards a larger type size
	Avoid using thin versions of fonts (never use thin fonts against a low/medium contrast background)
	Make use of both Quicksand and Glacial Indifference for more contrast (Glacial Indifference is great for supporting text while Quicksand is better for titles/dates)
	Include enough space between elements
	Keep main illustration or photo large and central
	Keep logos and supplementary graphics small
	Instead of using the actual official name of the event, titles should evoke what the event is about with creativity, wit, and humor, so that they speak to the current generation of college students
	To help distinguish flyers from each other, develop the background more instead of having the graphics float in the gradient void.

	Day of Week, Month # at #:##am/pm location, specifics
	Friday, April 20 at 6pm BU Hillel, 1st floor
	Wed, January 25 9:00am-1:30pm Outside Marsh Plaza
	Tuesday, Dec 9 at 12:30pm On Zoom
	FLYER 96 x 96px QR code 16pt Quicksand Bold
	WARREN DIGITAL SCREEN 300 x 300px QR code 60pt Quicksand Bold
	DINING HALL TV 300 x 300px QR code 60pt Quicksand Bold
	Find your people. Be part of something special.
	Brand Standards
	Examples
	Web Banner


	BEFORE
	FIND YOUR PEOPLE. BE PART OF SOMETHING SPECIAL.
	Date, time, and address slightly disjointed. Descriptive text in all caps.

	AFTER
	Using “sentence case” is more legible and friendly. Grouping this information together reads more like an invitation.
	Find your people. Be part of something special.

	Brand Standards
	Examples
	Web Banner


	BEFORE
	4 different fonts/weights Fonts and colours unrelated to brand

	AFTER
	2 different fonts/weights Use of branded gradient distinctly Hillel
	Find your people. Be part of something special.

	Find your people. Be part of something special.

	Find your people. Be part of something special.
	Brand Standards

	Examples
	Web Banner
	FIND YOUR PEOPLE. BE PART OF SOMETHING SPECIAL.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
	Find your people. Be part of something special.
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	Brand Standards

	Fast Flyers
	Fast Track Flyers Four Variations
	Can be requested by students when the flyer is needed in less than two weeks.
	Use the templates provided to create the specified variation, making alterations as necessary to fit the given text and photo.
	Only make 3 versions for fast flyers: Normal, Website, and Warren Digital Screen
	*Must only take no more than 5 days to return a Fast Flyer to the requestee.
	Hillel
	Find your people. Be part of something special.



