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It’s About the Journey… The Resident’s Journey
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Our global community of citizens over the age of 55 is often overlooked or
misunderstood. Maybe it’s the way our media has little to no images of people over the
age of fifty living their best lives with vitality and purpose. Or maybe the media focuses
only on what aging individuals may not be able to do, not the wisdom they’ve gained in
a life well-lived.

People 55-plus now control 70% of all personal wealth in the United States, based on
data in the Federal Reserve's “Survey of Consumer Finances.” Older adults buy 56
percent of all new cars and trucks, 55 percent of personal care products, 65 percent of
healthcare, 68 percent of home maintenance and repairs, and 76 percent of all
prescription drugs. But advertising is still far too often out of sync with the reality of
today's older and more seasoned buyers. “Many ads are viewed by the older population
as stereotypical and patronizing,” says Chip Conley, founder of the Modern Elder
Academy. “Most advertisers receive a failing grade in their efforts to understand and
relate to older adults.”
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Highlighting and addressing this issue, it is crucial to help students understand the very
personal and subjective experience of the senior (with their family or loved one) as a
whole individual with hopes, dreams, fears, and preferences for living their best lives. In
Boston University’s “Resident Journey and Experience” graduate Senior Living
concentration course, students learn the priceless value of validating and empathizing
with seniors as they choose to live on their own terms with the services, amenities, and
lifestyle they need or desire.

According to World Population Prospects 2019 (United Nations, 2019), by 2050, 1 in 6
people in the world will be over the age of 65, up from 1 in 11 in 2019. The 2030s are
projected to be a transformative decade for the U.S. population. The population is
expected to grow at a slower pace, age considerably, and become more racially and
ethnically diverse.

While centenarians make up a small share of the world’s older population, their
proportion is growing. In 1990 there were 2.9 centenarians for every 10,000 adults ages
65 and older around the world. That share grew to 7.4 by 2015 and is projected to rise
to 23.6 by 2050. China and India make the list mainly because of their large
populations. Currently, centenarians make up a very small share, proportionally, of
these relatively young countries. But they make up a larger share of the total
populations of rapidly aging Japan and Italy. Today, there are 4.8 centenarians for every
10,000 people in Japan and 4.1 in Italy.

What does all of this data mean? Across the globe, the opportunity to create meaningful
lifestyles, services, care, and communities with every culture, affinity group, and niche is
ripe for development. People want to live with people like themselves and with comfort
and amenities. The hospitality sector is poised to provide the leadership to create these
meaningful senior experiences.

The individual or person-centered approaches to experiences are what Jimmy Buffet’s
Margaritaville communities (with waiting lists up to five years) are developing, along with
Disney and their new “Storyliving by Disney.” Margaritaville is not just a place “but an
idea, an imagined utopia, in this case inspired by a Jimmy Buffett song’s reference to a
frozen cocktail.” Experiences are what people want, young and old.

Hospitality leaders have a new place to bring their specialty ideas for food, beverages,
finishes, and decorations to how seniors live, and most important of all, the quality of
their lives. Seniors are not just looking to retire and play golf. They want to be
productive and give back. “Encore professionals” want to do something meaningful,
reinvent themselves, and share their life experiences.
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Airbnb’s Chip Conley is doubling down on being a “modern elder.” The Joie de Vivre
founder and Airbnb executive wants to know: Are you experienced? Chip has created
the Modern Elder Academy. Conley, Hamaoui, and Modern Elder Academy Director
Christine Sperber are creating small, intergenerational, Modern-Elder-inspired
communities around the world. They hope to build three over the next five years and
have set up a separate business for this called, The Wisdom Company. Modern Elder
Academy hopes to help individuals “see” who they are, and what they want for the rest
of their lives.

CEO and founder Dwayne Clark built Aegis Living with the determination of creating an
alternative to the current seniors housing options available. With over 30 senior housing
communities and growing, he has set new standards in the seniors housing industry.
Dwayne empowers and challenges his staff to find unique ways to provide comfort,
rekindle fond memories, and delight the residents.

Niche affinity senior living communities offer individuals the place to live with other
familiar cultural or lifestyle choice residents. At Motion Picture & Television Country
House and Hospital, the residents of these communities are self-selecting to spend time
with other like-minded people. They don’t want the community to appeal to the broadest
possible audience; they just want it to appeal to individuals who hold the same values
and lifestyles that they do.

For LGBTQ+ older adults, finding a place that’s welcoming, where they can feel free to
be fully authentic and treated respectfully and compassionately is a priority. SAGE, a
national non-profit organization serving LGBTQ seniors, launched a national LGBTQ+
Elder housing initiative. They build LGBTQ+-friendly housing throughout the United
States, advocate nationally against housing discrimination, train elder care providers to
be LGBTQ+ culturally competent, and educate about housing rights as well as help
builders across the U.S. replicate LGBTQ+-friendly housing. According to SAGE, the
number of queer people 50 years of age or older is anticipated to grow to an estimated
seven million by 2030. The demand for queer-welcoming housing and culturally
sensitive services will continue to grow as more LGBTQ people age.

Seniors or people over the age of 55+ want adventures and unique lifestyles. Another
lifestyle choice is cruising on the water and possibly cruising for life. At the same
expense per day as most senior living communities, individuals may choose to live on a
cruise ship, enjoying the ship’s lifestyle amenities and exploring the world.
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Finding the right lifestyle starts for many individuals as they plan for retirement through
saving in their 401K retirement accounts and considering downsizing from the expense
and hassle of living in a single-family home. With children moving out of the family
home, most couples consider the way they want to live versus the lifestyle they created
for their children. Considering Active Adult communities and Independent Living is a
decision driven mostly by these individuals.

Active adult and independent living communities offer many choices in dining, activities,
transportation, and services. These communities are choice- and lifestyle-driven and a
great place for hospitality leaders to consider as a career choice. Assisted living,
memory care, skilled nursing, and hospice care are need-driven by more of the services
needed to support the individual’s activities of daily living. However, most individuals
want to preserve their dignity and continue to have a variety of choices.

Now more than ever, senior living options open up an entirely new market for hospitality
leaders to consider expanding their horizons beyond the traditional hotel and restaurant
options into a broader and ultimately rewarding career serving seniors. Across the
globe, the need for hospitality leaders to create, lead, and transform how seniors can
live meaningful, purposeful lives will grow. A career in Senior Living is not only a way to
transform the lives of the customer, but it can be equally transformative and rewarding
for the professionals providing services and care.

5



References

Allen, K. (2021). Disney Looking to Develop Massive 55+ Community Near Lake Nona.
WALT DISNEY WORLD.
https://insidethemagic.net/2021/08/disney-age-restricted-community-kj1/

Aegis Living. (2020). What makes Aegis Different.
https://www.aegisliving.com/where-to-begin/the-aegis-living-difference/

Cassell, H. (2022). Where to Find LGBTQ Retirement Communities. Gay City News.
https://gaycitynews.com/where-to-find-lgbtq-retirement-communities/

The Cruise Web. (n.d.). Senior Living at Sea. https://cruiseweb.com/senior-living-at-sea/

Department of Economic and Social Affairs Population Division. (2019). World
Population Ageing. https://www.un.org/en/development/desa/population/
publications/pdf/ageing/WorldPopulationAgeing2019-Highlights.pdf

Dychtwald, K. (2021). Ageism Is Alive and Well in Advertising. AARP. September 8,
2021. https://www.aarp.org/work/age-discrimination/ageism-in-advertising/

Griffin, N. (2020). Wellness & Hospitality in Senior Care: We Need a Revolution.
Insider’s Guide to Spas.
https://www.insidersguidetospas.com/features/wellness-hospitality
-in-senior-care/

Levine, A. (2022). New master-planned communities will let Disney fans 'be part of
Disney all of the time’. USA TODAY
https://www.usatoday.com/story/travel/experience/theme-parks/2022/02/16/
disney-getting-into-residential-housing-market-storyliving/6811164001/

Locker, M. (2018). Airbnb’s Chip Conley is doubling down on being a “modern elder.”
Fast Company. https://www.fastcompany.com/90255475/airbnbs-chip-conley
-is-doubling-down-on-being-a-modern-elder

Regan, T. (2022). Disney to Develop Communities With Senior Housing Neighborhoods.
Senior Housing News. https://seniorhousingnews.com/2022/02/22/disney-to-
build-communities-with-senior-housing/

Richard, E. (2018). Modern Elder Academy: The Cool School For Midlifers. Forbes.
https://www.forbes.com/sites/nextavenue/2018/09/23/modern-elder-
academy-the-cool-school-for-midlifers/?sh=49e88d9c1008

SAGE. (n.d.). National LGBTQ+ Housing Initiative. Retrieved May 25, 2022, from
https://www.sageusa.org/what-we-do/national-lgbt-housing-initiative/

6

https://insidethemagic.net/2021/08/disney-age-restricted-community-kj1/
https://www.aegisliving.com/where-to-begin/the-aegis-living-difference/
https://gaycitynews.com/where-to-find-lgbtq-retirement-communities/
https://cruiseweb.com/senior-living-at-sea/
https://www.un.org/en/development/desa/population/publications/pdf/ageing/WorldPopulationAgeing2019-Highlights.pdf
https://www.un.org/en/development/desa/population/publications/pdf/ageing/WorldPopulationAgeing2019-Highlights.pdf
https://www.aarp.org/work/age-discrimination/ageism-in-advertising/
https://www.insidersguidetospas.com/features/wellness-hospitality-in-senior-care/
https://www.insidersguidetospas.com/features/wellness-hospitality-in-senior-care/
https://www.usatoday.com/story/travel/experience/theme-parks/2022/02/16/disney-getting-into-residential-housing-market-storyliving/6811164001/
https://www.usatoday.com/story/travel/experience/theme-parks/2022/02/16/disney-getting-into-residential-housing-market-storyliving/6811164001/
https://www.fastcompany.com/90255475/airbnbs-chip-conley-is-doubling-down-on-being-a-modern-elder
https://www.fastcompany.com/90255475/airbnbs-chip-conley-is-doubling-down-on-being-a-modern-elder
https://seniorhousingnews.com/2022/02/22/disney-to-build-communities-with-senior-housing/
https://seniorhousingnews.com/2022/02/22/disney-to-build-communities-with-senior-housing/
https://www.forbes.com/sites/nextavenue/2018/09/23/modern-elder-academy-the-cool-school-for-midlifers/?sh=49e88d9c1008
https://www.forbes.com/sites/nextavenue/2018/09/23/modern-elder-academy-the-cool-school-for-midlifers/?sh=49e88d9c1008
https://www.sageusa.org/what-we-do/national-lgbt-housing-initiative/


Stepler, R. (2016). World’s centenarian population projected to grow eightfold by 2050.
Pew Research. https://www.pewresearch.org/fact-tank/2016/04/21/worlds-
centenarian-population-projected-to-grow-eightfold-by-2050/

Stone, J. (2018). The Rise of Niche Retirement Living. Varsity Branding.
https://www.varsitybranding.com/2018/11/06/the-rise-of-niche-retirement-living/

Tingley, K. (2018). The Future of Aging Just Might Be in Margaritaville. New York Times.
https://www.nytimes.com/interactive/2018/11/14/magazine/tech-design-
longevity-margaritaville.html

Rice, Steve. (n.d.). Top 7 Senior Living Dining Trends for 2018: Baby Boomers
Redefining Living Well in Senior Care Facilities. Glendale Dining Services.
https://www.glendalediningservices.com/top-7-senior-living-dining-trends-for-
2018-baby-boomers-redefining-living-well-in-senior-care-facilities/

The J.M. Smucker Co. (n.d.). Breakfast Trends in Senior Living Facilities.
https://www.smuckerawayfromhome.com/resources/trends/Senior-Living-
Breakfast

U.S. Census. (2018) Older People Projected to Outnumber Children for First Time in
U.S. History. https://www.census.gov/library/stories/2018/03/graying-america.html

7

https://www.pewresearch.org/fact-tank/2016/04/21/worlds-centenarian-population-projected-to-grow-eightfold-by-2050/
https://www.pewresearch.org/fact-tank/2016/04/21/worlds-centenarian-population-projected-to-grow-eightfold-by-2050/
https://www.varsitybranding.com/2018/11/06/the-rise-of-niche-retirement-living/
https://www.nytimes.com/interactive/2018/11/14/magazine/tech-design-longevity-margaritaville.html
https://www.nytimes.com/interactive/2018/11/14/magazine/tech-design-longevity-margaritaville.html
https://www.glendalediningservices.com/top-7-senior-living-dining-trends-for-2018-baby-boomers-redefining-living-well-in-senior-care-facilities/
https://www.glendalediningservices.com/top-7-senior-living-dining-trends-for-2018-baby-boomers-redefining-living-well-in-senior-care-facilities/
https://www.smuckerawayfromhome.com/resources/trends/Senior-Living-Breakfast
https://www.smuckerawayfromhome.com/resources/trends/Senior-Living-Breakfast
https://www.census.gov/library/stories/2018/03/graying-america.html

