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Networks Erode Distance
Changes the Meaning of Time (24/7)
| Reduces Significance of Distance



B Odnoklassniki
M One
B Orkut
W QQ
- Skyrock
~ V Kontakte
B Wretch

M Zing Italy Facebook |  Netlog Badoo
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Facehook

Hyves
Iwiw
Lidé
Makroob
Mixi
MySpace

Nasza-klasa

“z

Countries SNS #1 SNS #2 SNS #3
Australia Facebook MySpace Twitter
Canada Faceboak MySpace Flickr
China QQ, Xiaonei 51
France Faceboaok Skyrock MySpace
Germany Facebook Studivz MySpace




United States
Brazil

india TR

1,030,58

Indonesia ' Brazil 2

Mexico 2 e .

United Kingdom * Mexico 405,680

Turkey

4

T " Vietham 377,820
Philippines
” Indonesia 314,220
° Japan

7




The Social Scene

Social networking'’s steady growth continues, with Facebook by far the most popular site

Reaching Out...Again and Again

Percentage of surveyed Americans age 12 and
older who currently have a profile on any social
network, and the percentage of those surveyed

who use social-networking services several
times a day. \
70% B Have profile B Heavy users
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Source: Arbitron Inc. and Edison Research

2009 2010 2011 2012

2013

Facebook Dominates

Percentage of surveyed Americans age 12 and
over using each social-networking service

58% 15%]

0900

Facebook Linkedin Twitter’ MySpace

12%0- 4%

9000

Coogle+ Instagram Pinterest’ Tumblr

lever use ‘have Pinboard The Wall Street Journal

Arbitron Inc and Edison Research as reported in
The Social Scene, WSJ June 3, 2013 pD2 7



VISITING SOCIAL SITES IS NOW THE 4TH MOST
POPULAR ONLINE ACTIVITY—AHEAD OF PERSONAL EMAIL.

1 out of every 8

minutes online US Internet users spend

is spent on Facebook, 3X More minutes on blogs
& social networks

than on emall.
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2/3 OF THE GLOBAL INTERNET POPULATION
VISIT SOCIAL NETWORKS

N
o/3  H ny/ AN
A
of marketers say O 3

. of US consumers spend
! 1 /3 three or more hours
online every day.
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939% OF SOCIAL MEDIA USERS BELIEVE A COMPANY
SHOULD INTERACT THROUGH SOCIAL MEDIA.

Cone, Business in Social Media Study, September 2008

51%

of Facebook fans
are more likely to buy
the brands they fan.

o Twnihee S e :

Find Us O '
Fan Highlights

of Facebook

users have B
become “fans” | -
of at least 224985

one company. | SiiE




Facebookistan

Rapidly Becoming largest “Nation” in World
FACEBOOK WORLD USER MAP

11th May 2010 EUROPE

146'325'720
12th April 136'449'120
+7.23%

-

NORTH AMERICA

153'553'680
12th April 141'884'640
+8.22%

» ASIA
85'688'940
() 12th April 79'256'920
ol + 8.11%

\ it

of Facebook users '6l‘.ﬁSi. e US

SOUTH AMERICA | 43% US Penetration 10% World

40'914'460

12th April 37'925'260
+ 7.88%
AFRICA
Copyright by Thomas Hutter eConsulting & Coaching 14'117'340
www.thomashutter.com 12th April 12'463'800
+ 13.26%

11
*People spend over 700 billion minutes per month on Facebook



SOCIAL POWER ?
METCALF'S LAW

The “Value” or “Power” of a Network
Increases in proportion to the Square of the

number of Nodes on the Network
o

JUST ADD 1 ®
102 Il =100 112 lnlz 121

Network can quickly mass members
S0 a one time bad experience
can reach 1000s of consumers in minutes

12



wwwwwww X will pass on
good experience

X will tell Bad experience
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UNITED BREAKS GUITARS |
http:{/www.davecarrollmusic.com/

Explore Music Experiences Solutions

Check out out the "Store”
solo album "Perfect Blue” with x
the United Breaks Guitars trilo

< Free Song & @?f}
<( ) O NOT PAY ATTENTION TO SNW1s_ "
vome | noutoave | wuse el arears cledKESWIMMING WHTH SHARKS cater
United Breaks Guitars Song %IO COMPAtNY |§o§:'.?%|g§stFROM E\é L\cl {Abnuo—su Now

E UNHABPRY GONSELMER

‘United We Stand... Fn_ndlp

United Breaks Guitars Song 3 -'

Estlmated wdeo cost

‘ 0:00 / 4:43 l’llu \ q‘rlln

>ast and launch party for UBG

 full replay here:

Dave's Gallery

Purchase at Dave's Store

llongs Perfect Blue and UBG 4

Yiew All Music

Connect with Dave

) &


http://www.davecarrollmusic.com/
unitedbg/United Breaks Guitars1.rv
unitedbg/United Breaks Guitars Song 3 - United We Stand on the Right Side of Right.rv
United Breaks Guitars1.rv
United Breaks Guitars1.rv
United Breaks Guitars1.rv
United Breaks Guitars1.rv
United Breaks Guitars1.rv
United Breaks Guitars1.rv

Marketing
P” thinking.”

Price Place
Product Promotion

BTW: HOPE IS NOT A STRATEGY.



Traditional “OLD” 4Ps Marketing Model

Marketing message and meanings

~__ _—

Marketing —

Mix Elements
/ \A

A

Marketer

16




Networks Control the Message
Customer Initiated Model

Review

Social Net Sites
nsolicited Emails

+/- posts Blogs

Internet “buzz”
Online Reviews

Consumer
Networks
Consumer

Works
Consumer
Networks

alue added information exchangé

Consumer
Networks

viewed by and forwarded

-
e

_______

Rassive/Active Direct
Monitoring L and :
Reputation management :_lndlrect :
' influence |

New Role of Marketer in Consumer Driven Environment

OUR RESEARCH INDICATES LITTLE OF THIS HAPPENING
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TechCI’UﬂCh GO( )Sle facebook

m £7 Live Search

YUII YAHOO-’ .I delicious

(= Technorati” @  digg |

HubSsp*

OQutbound Marketing PERMISSION BASEX

 Telemarketing NOT INTERRUP
 Trade shows

e Direct mail
« Email blasts
 Print ads

INBOUND MARKETING

oLt SEO
e TV/radio qgi ae/) BLOGGING
o\ o | SOCIAL MEDIA
\;\J DATA MINING

Y7

TWITTER RELATIONSHIPS
DRAWING ATTENTION
19
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DATABADE INFORMATION ITSELF IS NOT VALUE

AmericanAirlines

AA_com

Dear Kip Becker, Reservations Award Booking My Account Fare Sales & Offers

Kip Becker, AAdvantage® Number: Y223202

LAST
CHANCE!
U.S. FLIGHT
SALE ENDS
THURSDAY.

| SO NGW

Net SAAver® Fares

i g T
From Boston, MA

Change Home Airport

WHAT MY

a ) ) We've designed a2 var
We have selected markets that may interest you since there aren’t any enhanos your travel rie
Net SAAver fares from Boston, MA for travel next weekend. from online to in the sir, and they

o e can all be acocessed on AA . com. METRICS?

Chicago C'Hare, IL (ORD) New York LaGuardia, NY (LGA) se4* View Complete Details

Chicago O'Hare, IL {ORD) Memphis. TN (MEM) $114* WHAT ARE THEY
Dallas / Ft. Worth, TX (DFW) Ft. Walton Beach, FL (VFPS) $114* -1 ) v
2 THINKING?
Dallas / Ft. Worth, TX {DFW) Vancouver, BC {YVR) $158 Bonus Travel Offers
¢ London Heathrow, United ¢
Dallas 7/ Ft. Worth, TX (DFW) Kingdom (LHR) $309~
Los Angeles, CA (LAX) Austin, TX {AUS) $115* Double Miles Between Chicago
. . And Upstate New York
Miami, FL (MIA) Freeport, Bahamas (FPO) se4a~ nd Upstate ork
- - Georgetown, Grand Cayman A
Fi ALA
e Island {GCM) s$104 Bonus Miles Between New York And
Miami. FL (MIA) ;—il‘::s)ton Bush Intercont’l, TX $110* Costa Rica
New York Kennedy. NY (JFi) [ S5S Charles D= Gaulls. Francs | gogga

Double Miles Celebrating New
FPrices asbove are each way, based on round-trip purchsase. Routes To/From Chicago
Taxes, fees and conditions apply.

*U.S. And Canada Fares For Next Weekend View All Bonus Mile Offers
Purchase by Friday, April 2, 2010. !

Travel is valid 4/9/10 through 4/13/10.




Book Fares That Fit Your Budget
Nowwr!

= Book your tickets by March 11, 2010.

= Travel to and from Florida, San Juamn,
Aruba, Montego Bay, and Cancun is valid
from April 6 through Movermber 16, 2010.

= Travel to all other destinations is valid
through MHovember 16, 2010.

a 10-day advance purchase required.

= Lowest sale fares are valid Tor travel on
Mondays, Tuesdays, Wednesdays,
Thursdays and Saturdays.

= Additional sale fares are valid Tor travel aon
Fridays and Sundays.

Search and Book

Trawel: = pound Trip . One-way

From: | Origination City =3

To: | Destination City 1
Dreparting: |UE;| IMarch 2010 ;I
Returning: |15;| IMErCh 2010 ;I

Passengers: |1 ""I Advanced Search =

Problems with this form? Visit AirTran.com.
Or search en esparfiol.

Universal Orlando® Resort - Buy 3
MNights, Enjoy 2 More Nights FREE!

Sale tares™ between Boston amd:
All fTares are one-way, no roundirip

required.

Lipdate vour prefemed airpsort

Akron/Canton
Aruba

Atlanta

Baltimore
Bloomington/Mormal
Branson

Cancun

Charlotte
Chicago (Midwway)
Columbus
DallasiFt. Waorth
Dayton

Denver

Des Moines
Detroit

Flint

Ft. Lauderdale

Ft. Myers

Grand Rapids
Sulfport/Biloxi
Houston (Hobby)
Indianapolis
Jacksonville
Kansas City

Key West

Las Wegas

Los angeles (Lacl)
Memphis

Miarni

Milwaukee
Minneapolis/St. Paul

| W N . T e (e, B I —

569
5194
529
554
5104
3104
5289
579
584
579
57T
5659
5104
5134
109
5119
575
576
5119
a9
597
569
5659
538
5147
594
594
5104
594
574
579

T -4 4

PRODUCTS
FNDING YOU

21



Your readers are Characters

Know The@haracters in YOUR STORY »
&v‘ho are the main players?
- Do you REAL4 KnoWthem?
What'do they’ _ lije?
6 nd Want?

QA& \ What Do \‘SL_

IR




WE ONCE TOLD STORIES

g a
£onsumer something

Giv
it Wlth
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iSocial Media = Cocktall Party

| j S et people and start conversation

« Become a real member of the community

« Add value to the COmmunity

« Ask and answer guestions
* help others

 More effective than live parties

* No boundaries of time or space
« Other people can listen in easily

* Trust others - Seek their inputs/ Advice -
HubSpDt







Welcome, Guest

Sign In
to share, vote
& discuss

.’xr-i I il -

&, search

CATECORIES

Starbucks lets patrons discover and solve conflict

mx 3
STARKBUCKS IDEA %=

T e e T L Y it i t
VO Yl mas T A y w11 T 17 SNy
) b = | - 1 AT IO 8 b B
A Tl [Aa) " A . s A AR 1 o8 - N bl L
— 3¢ I erfda) ALL LAAAWAL L AL 44l At
D .

Help shape thefut ar - with your ideas
You know better than anyone else what you want uc Sozn s vour Starbucks
1 ugw

Idea? Revolutionary or simple-we want to hear it. Share your ideas

people's ideas and join the discussion. We're here, and we're ready to ma en. Let's get
started.
share vote discuss see
Post your Starbucks Check out other Talk about ideas This is the proof.
Idea - from ways we people's ideas and with other See which of your

ideas were the most
ular and watch
e take action.

customers and our

vote on the ones

could improve to

www.mystarbucksidea.com

MOST RECENT IDEAS e

T 28
QIOTE QUESTION OF THE DAY '

Flavor of Coffee Drinks g minutests) Age



REVERSE MARKETING- ENGAGEMENT

Name |atBlue Alrways
Location 11375

Web 11 . )
Bio Have a quesuon" Follow

‘A Follow iE Lists v

. Tweets
@justinlevy aw shucks, you're
more t_han welcome.
bout 1 hour ago from CoTweet in reply to justinlewy Lists
@Jaunted gotta tell you - the #AYC) tag was a customer
invention, we just embraced it.

Actions

@tomdelerlein we generally load the planes back to front but cl JetBlue
glve our agents lhe dlscrenon to make the decnsmn nort | -
@sh b 0,000 ft of ( el
fshanec I'm assuming above 1 t of course (as : - W
electromcs should be off below) ) - what app for the effect? nﬂn muz

b 2R A
about 12 hours ago from CoTweet in reply t0 shanecottie
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/“* meg YouTube channel views
Mother Monster rememUpbe \ nill acebook likes
QUE witter.”

customer always co
your audience contr
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CIAL NETWORASRULE

“Your brand is what Google says It Is, not
what you say your brand is.”

Google Google

News

- Chris Anderson, Wired Magazine editor




