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College of Communicati®a..

The Communication
Research Center at BU

Rock-solid academics & incredible
course options lead to the hottest
emerging careers.

Whether your future involves campaigns for social media, new
research methodologies, mobile apps, digital strategies, branded
content or inventing new communication platforms, you’ll learn
what it takes to succeed at BU.

Learn from top professionals in advertising, PR and communication

research. Graduate with in-depth knowledge, leadership skills and GRADUATE PROGRAMS

accessto one of the industry’s largestalumni networksof working BRI R D
professionals.

Some things you should know about this program at BU:
Hands-on preparation to hit the ground running from day one

Distinguished faculty, including internationally known scholars
and former top executives of advertising and PR agencies

Numerous internship opportunities within a 10-minute transit
ride in Boston, a top-ten media market

AdLab, the world’s largest and oldest student-run advertising
agency
A London summer internship program giving students the

ability to finish their degree in one calendar year

Résumé-crucial experience in student-run AdLab and PR Lab
agencies, creating and producing campaigns that solve real
problems for real clients
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Focus on Careers

Here's where a BU degree in
Mass Communication, Advertising or
Public Relations took some of our graduates:

5 years out

10 years out

AdLab—Where Ideas Take Off

PR Lab—Award-Winning PR Agency

MS in Advertising. The ad industry is morphing at warp speed. Focus has
shifted from interruptive ads to engagement, social media, consumer dialogue,
branded content and experiential platforms. On the other hand, the best
consumer-brand relationships are still built on timeless principles of commu-
nication theory and research, strategic marketing and the social sciences. Add
the latest techniques in concept development and verbal and visual literacy,
and you have a solid foundation for anything the future brings. And best of

all, you now have the flexibility—with your advisor’s guidance—to shape a
program that fits your individual career goals. (52 credits)

MS in Public Relations. With a rich blend of theory and practice, our
12-course curriculum prepares you for leadership positions in public rela-
tions firms and departments. Begin with foundational coursework in commu-
nication research, theory, writing, media relations and business management,
and then choose from a broad and deep mix of public relations specialty
courses ranging from crisis communication to investor relations to public
relations ethics to new media—and much more. (48 credits)

MS in Mass Communication: Concentration in Applied Communication
Research. Combine applied research techniques and writing skills with a
background in one or more major professional fields. Learn to assess client
needs and solve client problems using polls, surveys, focus groups and other
research strategies. Our curriculum will prepare you for many lucrative
entry-level positions with excellent opportunities for advancementasa
research analyst or research manager in advertising, marketing, public
relations, political campaigning, health communication and international
communication. (48 credits)

MS in Mass Communication: Concentration in Communication
Studies. This concentration offers you flexibility in creating a program of
study. Required courses provide a broad understanding of communication
strategies and skills while elective courses allow you to focus on specific areas
ofinterest. (48 credits)

JD/MS in Mass Communication Dual Degree. The growth of new
communication technologies has created a need for lawyers with special
training in the technological, marketing and legal changes brought about
by a wide spectrum of new media. The dual-degree program allows you to
acquire a law degree and a master’s degree in mass communication in an
accelerated program of seven semesters. Graduates may work as in-house
counsel for new communication technology companies, for government
agencies concerned with communications law or for law firms practicing
in that field. This program also provides a solid grounding for future
journalists who wish to report on legal affairs. (7 semesters)
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