
  

  

                                                                                                                                                                                                                                                     
WS 340:  WOMEN, RACE, AND GENDER IN MASS MEDIA /  WEDNESDAYS  /  SPRING 2013 

Barbara Gottfried      /      [gotfried@bu.edu] 
704 Commonwealth Avenue, Room 104   

Office Hours: T 2:15-5 pm, by appointment [please email for app’t] 
  
From advertising and fashion magazines to music videos, TV, movies, and the white wedding industry, mass  
media shape and reflect our culture’s construction, and our understanding, of gender, sexuality, race, and class.  
Yet, though we are immersed in media messages, scholars have only recently begun thinking critically about the 
media.  This course will develop students’ media literacy through hands-on analyses of various cultural artifacts 
from toys and games, advertising and magazines to prime time and reality TV shows.  We will consider how the 
media represent masculinity and femininity, black, (brown) and white, straight and gay in a culture obsessed with 
constructing stark binary oppositions;  what media representations of gender, race, sexuality, and class convey to 
consumers of mass media;  what their relation is to real people’s lived experience;  and what is at stake in 
negotiating gender, sexuality, race, and class in contemporary culture. 
 
COURSE TEXTS 
 
Gail Dines and Jean Humez, Gender, Race, and Class in Media: A Critical Reader  [3rd ed., Sage, 2011]  [GRCM] 
Anthony Cortese. Provocateur: Images of Women and Minorities in Advertising [3rd ed., Rowman/Littlefield, ’08] 
Ariel Levy, Female Chauvinist Pigs  [Free Press, 2006] [Kindle ed. available] 
 
* indicates articles on the course Blackboard Learn site [most readings not in the books listed above] 
# indicates readings that can be accessed by logging into “Course Reserves” on the Mugar home page: use      
 instructor name [Gottfried], choose WS340, password is: ws340 [lower case] 
 
COURSE REQUIREMENTS 
 
1.  Attendance is mandatory and class participation is encouraged.  An unexcused absence will lower your grade 
one full grade, more than two unexcused absences will result in failure of the course.  If you miss class, please 
email me the circumstances.  The class is a seminar:  the quality of the class depends on your active participation:  
please come prepared to discuss the assigned readings. 
2.  Class discussion presentation + class participation + attendance  [var.]  [5% of grade] 
3.  “Cultural Commentary”       Feb. 28  [10% of grade] 
4.  A short essay on dolls / toys / games [topics TBA, 4 pages]   Feb. 7   [10% of grade] 
5.  A Magazine Analysis  [topics—see below, 6-8 pages]    Mar. 21/22 [30% of grade] 
6.  Short essay on readings [topics TBA, 3 pages]    April 11 [15% of grade] 
7.  A presentation/paper on a TV show [see below, 7-8 pages]   May 2/3 [30% of grade] 
 
2.   Guidelines for the Class Discussion Presentation 
 
Students will sign up to present one article before spring break and one article afterwards.  Those presenting the same week 
will get together before class to work out a synthesis of their articles to present for class discussion: what are the take-away 
ideas from the articles—those the class might want to discuss in depth; how are the articles in dialogue with each other;  what 
points do the articles have in common;  what are their points of departure from each other?  
 
3. Guidelines for the “Cultural Commentary 
 
Students will keep a “cultural commentary” journal sort of like a scrapbook or ‘zine;’ or it may be done as a blog: 
collecting representations of / information/articles about gender/sexuality/race/class in mass media culled from 
headlines, magazines, advertising, media images, jokes heard, incidents observed or participated in, etc.  Students 
then comment on the selections, explaining their significance in relation to our concerns in the course.  No more 
than 25% of the “cultural commentary journal should be commentary on advertisements.  Commentaries should 
include at least 10 entries.  There are no rules as to what it should look like–be creative! Commentaries will be 
collected Feb. 27 and evaluated / graded—quantity of entries and quality of commentary count! 
 



  

  

4.  Short essay on dolls / toys / games [topics to be announced] 
 
5. Magazine Analysis:  Here are some options—you may come up your own—but please ok it with  

 me first [n.b., the analysis must be of a “gendered” magazine].  PLEASE MAKE SURE 
TO USE THE ARTICLES WE’VE READ TO ENHANCE / SUPPORT YOUR ANALYSIS. 
Be adventurous.  The analysis should not be a report of what others think about the magazine’s 
content / presentation, but an analysis of what you observe in considering a single issue of each of 
the one or 2 magazines analyzed. 

1. Compare two magazines of the same genre or topic that don’t appear to be gendered, but which 
you discover have a hidden gender agenda [be creative]. 

2. Choose an “alternative” women’s magazine [e.g., BITCH, BUST, OPRAH, or any other you can 
find and analyze it—how different is it from mainstream magazines? 

3. Compare the adult and teen versions of the same magazine. 
4. Compare a men’s and a women’s magazine of the same genre other than “lifestyle,” fashion, or 

health/fitness magazines.  How do the ads / articles compare?  What is the subject matter of the 
articles and what does that tell us about the audience for each magazine, etc.? Please note:  Some 
magazines are paired exactly—male and female versions of the same magazine by the same 
publisher.  When that is the case, they should be paired with each other. 

5. Surprise me [but please ok the magazine[s] with me first. 
 
6. Short essay on reading materials [topics to be announced] 
 
7. TV show Project / Presentation:  Choose a current [especially new] TV show [please do not choose a 

show that has been on for more than 3 seasons] which features female characters [e.g., Revenge, 
Scandal, Homeland, Whitney, 2 Broke Girls, or any show with significant female characters and watch the 
current season, then analyze its main characters, plot/situations/action and so on in terms gender roles, 
presentation [or lack thereof] of race, class, sexual and racial politics, sexuality, etc.  Students may work in 
a group of up to 3 on the presentation, but must write up their own analysis of the show [people doing the 
same show should not analyze all the same episodes for the written assignment].  [7-8 pages].   

 
Please bear in mind that there is no final exam in the course, so that the final essay is a chance to show how much 
has been learned during the semester.  Students should use course materials—the various assigned articles / 
chapters from books to sharpen, deepen, and complicate their analyses.  The essay should not assume that the 
reader has seen the show, but offer a brief overview of the show to set the analysis in context—however, the essay 
should not simply be a summary of the show—it must be an analysis.  Again, to that end, students should make 
sure their analysis has a strong central argument / thesis, and should attempt to come to some conclusion, using 
Gill, etc, as to whether or not their show is [third-wave] feminist, post-feminist, retro, racist, etc.  As with the 
magazine analysis, the essay should not be a “research paper;” rather, it should be a consideration of what you 
observe in watching the show, analyzed using course materials [and/or supplemental (unassigned) materials from 
the Blackboard site].  For further guidance, please make an appointment to see me. 
 
TV SHOW PRESENTATION:  Please come with your clips prepared so that time is not wasted setting up.  
Also—please remember that EVERYONE IS REQUIRED to attend both days of presentations unless direfully ill, 
or by special permission of the professor. 
 
GRADING RUBRIC / REQUIREMENTS:  As students have sometimes wondered what a slash grade means or 
what the grade point equivalent is, see below [these are the same values that BU attaches to grades]: 

A  4.0 
A/A-  3.85 
A-  3.7 
A-/B+  3.5 
B+  3.3. 

A slash grade [e.g., B/B+] is meant to suggest that the paper is on the cusp between a B and a B+ [and to encourage 
the student to push toward the B+]. 
 



  

  

Here are some criteria used to determine the grade of an essay: 
• Argument: Is the thesis clearly stated?  Do the steps of the argument make sense and lead logically to the 

conclusion? 
• Evidence: How well does the essay use the evidence available from the class materials (readings, 

discussions, films)?  Are there contradictory examples that should be discussed to eliminate doubts?  How 
well are the examples used to support the argument? 

• Style:  How well is the paper written?  Has it been carefully proofread?  Does the paper length match the 
assignment? 

 
If there are any questions about the grade, please do not hesitate to come and see me.  Also, please feel free to come 
see me to discuss your ideas for any of your essays. 
 
THESIS STATEMENT LINKS 
http://www.indiana.edu/~wts/pamphlets/thesis_statement.shtml#strongthesis 
http://www.unc.edu/depts/wcweb/handouts/thesis.html 
http://www.sdst.org/shs/library/thesis.html [there are more links at the bottom of this one] 
 
PAPER SUBMISSION:  All papers should use 1 inch margins [not 1.25 inches] and nothing larger than 12-point 
type [11 point may be used].  If, by permission, a paper is emailed rather than submitted in class, please make sure 
that the paper is submitted in MSW doc, not docx. 
 
LATE POLICY:  If you cannot meet a due date, please let me know beforehand so that we can come to a 
        mutually satisfactory arrangement.  Late papers without forewarning will not be accepted. 
  
 
A NOTE ABOUT PLAGIARISM:  Plagiarism refers to any work, written or spoken, that attempts to represent 
another person's words or ideas as your own.  If you are quoting or paraphrasing from someone else, make sure you 
identify the citation properly.  If you have questions about the proper use of a source, come talk with me about it.  
Getting ideas / material from the internet without citing them is plagiarism.  Course essays and think pieces 
should make use of the materials we read in class rather than material from the internet.  If you are interested in 
using other sources, please consult with me first.  Plagiarized work will give you an F in the course and an 
appointment with the academic conduct committee. 
 
 
 
CLASS SCHEDULE AND READINGS   
 
I.  Jan. 17 Introductory:  Women, Gender, Race and Mass Media 
 
 Film in class:  Girl Groups:  The Story of a Sound  [1983] 
 Recommended:  Dreamgirls  [2006] 
   
II.  Jan. 24 Constructing Gender and Race / Media and Cultural Studies 
 

*Lyn Peril, “Pink Think 101: An Introduction”  [from Pink Think: Becoming a Woman in  
  Many Uneasy Lessons] 

  *Susan J. Douglas, “Why the Shirelles Mattered”  [from Where the Girls Are:  
    Growing Up Female with the Mass Media] 
  Lorber, Judith. “Night to His Day” [from: Paradoxes of Gender (Chapter 1)—url below]        
http://www.meac.org/Resources/ed_services/SG_WEB/SeeingGender/PDFs/SocialConstructionOfGender.pdf 
  *Rebecca Ann Lind, “Laying a Foundation For Studying Race, Gender, Class, and the Media” 
   [from Race / Gender / Media 3.0, 2013, pp. 1-12] 
  James Lull, “Hegemony”  [GRCM #4] 
 
  Film in class:  Barbie Nation 



  

  

 
III.  Jan. 31 Barbie /  Computer Games: Constructing Gender, Race, and Class in Childhood 

   
  *Wendy Singer Jones, “Barbie’s Body Project”  [The Barbie Chronicles]   

 *Sherrie A. Inness, “Barbie Gets a Bum Rap:  Barbie’s Place in the World of Dolls”  [BC]  
 Mary Rogers, “Hetero Barbie?”  [GRCM #8] 
 *Sandra Cisneros, “Barbie-Q”  [from Woman Hollering Creek and Other Stories] 
 Karen Goldman, “La Princesa Plastica: Hegemonic and Oppositional Representations of Latinidad  
   in Hispanic Barbie”  [GRCM #41] 
 
 *Cordelia Fine, “Gender Detectives,” “Gender Education,” & “The Self-Socializing Child”  [from 
  Delusions of Gender: How Our Minds, Society, Neurosexism Create Difference, p. 207-32]  

  Peggy Orenstein, “Should the World of Toys Be Gender-Free?”  [NYTimes.com / Dec. 29, 2011] 
http://www.nytimes.com/2011/12/30/opinion/does-stripping-gender-from-toys-really-make-sense.html?_r=0 
  John Sanbonmatsu, “Video Games and Machine Dreams of Domination”  [GCRM #47] 
  #Yasmin Kafai, Carrie Heeter, Jill Denner, Jennifer Sun, “Preface: Pink, Purple, Casual, or  

  Mainstream Games: Moving Beyond the Gender Divide” [Beyond Barbie & Mortal  
  Kombat: New Perspectives on Gender and Gaming, MIT Press, 2008, pp. xi-xxiii]     

  #Jill Denner /Shannon Campe, “What Games Made by Girls Can Tell Us” [Beyond Barbie,129-42] 
  *Kristin Hughes, Design to Promote Girls’ Agency Through Educational Games: The Click! Urban  
    Adventure” [Beyond Barbie, 231-46] 
 
  Film in class: Killing Us Softly 4  (2010) [Jean Kilbourne] 
  
 Feb. 3 SUPERBOWL SUNDAY: [Please watch Superbowl ads, either during the game or on-line]  
 
 
IV.  Feb. 7 Marked Categories I:  Gender / Postfeminism in Advertising  
  
  Sut Jhalley, “Image-Based Culture: Advertising and Popular Culture” [GRCM #22] 
  Anthony Cortese. Provocateur: Images of Women and Minorities in Advertising 
    Chap. 1:  “Representations, Multiculturalism, and Mass Media,” pp. 1-3, 8-9 
    Chap. 2:  “Visual Attraction, Body Display, and Advertising,” pp. 38-47 
    Chap. 3:  “Constructed Bodies, Deconstructing Ads …” 57-60, 68-80, 84-89 
  Juliet Schor, “From Tony the Tiger to Slime Time Live: The Content of Commercial Messages in  
    Children’s Advertising”  [GRCM #40] 
  *Jean Kilbourne, “‘The More You Subtract, the More You Add”: Cutting Girls Down to Size in  
    Advertising” [Race / Gender / Media 3.0, ed. Lind, 2012, pp. 179-84] 
  Rosalind Gill, “Supersexualize Me: Advertising and the ‘Midriffs”  [GRCM #28] 
  *Barbara King, “Images of Gender in Super Bowl Advertising… A Content Analysis”  
    [from Women and the Media]  
   

Bring in ads featuring women, men, or children  // Film in class: Tough Guise  
 

  Short essay on dolls / toys / games due   
 
 
V.    Feb. 14 Marked Categories II:  Ethnicity, Race, and Class, in Advertising, Culture, and Media  
 
  Jackson Katz, “Advertising and the Construction of Violent White Masculinity  [GRCM #29] 
    [summarizes the ideas Katz presents in the Tough Guise documentary] 
  Anthony Cortese. Provocateur: Images of Women and Minorities in Advertising 
    Chap. 1:  “Representations, Multiculturalism, and Mass Media,” pp. 14-16, 27-28 
    Chap. 2:  “Visual Attraction, Body Display, and Advertising,” pp. 47-55 
    Chap. 4:  “Symbolic Racism in Advertising”    [continued next page] 



  

  

  James McKay and Helen Johnson, “Pornographic Eroticism and Sexual Grotesquerie in  
    Representations of African American Sportswomen”  [GRCM, #11] 
  *John Rodriguez, “Advertising and Hispanic Culture” [Race / Gender / Media 3.0, ed. Lind, 172-8] 
  *Isabel Molina Guzman / Angharad Valdivia.  “Brain, Brow, and Booty: Latina Iconicity in U.S.  
   Popular Culture”  [The Gender and Media Reader, Mary Kearney, ed., 2012, pp. 307-318] 
  *Rosa E. Soto, “‘Made to Be the Maid’?: An Examination of the Latina as Maid in Mainstream  
    Film and Television”  [Contested Images: Women of Color in Popular Culture, ed.  

  A. Garcia, 2012, pp. 253-67] 
 
Bring in ads featuring people of color  //  Film in class: Dreamworlds 3 
 

  
VI. Feb. 21 NO CLASS  [MAKE-UP CLASS IN APRIL, EXACT DAY/TIME TBD] 
 
 
VII. Feb. 28 Women’s Magazines:  Anxiety and Pleasure / Femininity and Feminism 
 
  *Tricia Rose, “Bad Sistas: Black Women Rappers and Sexual Politics in Rap Music” ”  [Contested  
    Images: Women of Color in Popular Culture, ed.A. Garcia, 2012, pp. 253-67] 
    [with reference to Dreamworlds 3] 
  *Naomi Wolf, The Beauty Myth  [excerpt] 
  Gloria Steinem, “Sex, Lies, and Advertising”  [GRCM #26] 

*Ellen McCracken, “The Cover: Window to the Future Self”  [from Turning It On] 
*Rosalind Gill, “Gender in Magazines: From Cosmopolitan to Loaded” [GM, pp. 180-204] 

  Laurie Ouellette, “Inventing the Cosmo Girl: Class Identity and Girl-Style American Dreams” 
     [GRCM, #25] 
  *Leslie W. Rabine, “A Woman’s Two Bodies: Fashion Magazines, Consumerism,   
    and Feminism” [from On Fashion, Benstock & Ferris, eds., p. 59-68 (not the end)] 
  *Sherrie Inness,  “Pretty Tough,”  [Tough Girls, Chapter 3 (pp. 50-65)] 
 
  Cultural Commentary due  //   Magazine Analysis:  Workshop Groups  
 
 
VIII. Mar. 7 Reading Gendered and Raced Magazines   
   

*Rosalind Gill, “Gender in Magazines: From Cosmopolitan to Loaded” [GM, pp. 204-217] 
*Annabelle Mooney, “Boys Will Be Boys: Men’s Magazines and the Normalisation of  

   Pornography”  [The Gender and Media Reader, Mary Kearney, ed., 2012, pp. 277-291] 
  #Diana Negra, “Hyperdomesticity, Self-Care, and the Well-Lived Life in Postfeminism” 

 [from What a Girl Wants: Fantasizing the Reclamation of Self in Postfeminism, 2009,117-153] 
  *Noliwe Rooks, “But is it Black and Female?: Essence, O, and American Magazine Publishing”  
   [Ladies’ Pages: African American Women’s Magazines and the Culture That Made Them] 
  *Gloria Gladsen, “Safety and Restriction: The Construction of Black Women’s Sexuality in  
     Essence Magazine  [from Women and the Media] 
 
  Film in class:  The Price of Pleasure 
 
 
IX.   Mar. 14  SPRING BREAK  
 
 
X.  Mar. 21 Mediated [Hetero]Sexuality:  The Double Bind 
 
  Ariel Levy, Female Chauvinist Pigs [please read the whole book] 
  [continued on next page] 



  

  

   
 
  *Breanne Fox, “Introduction” and “Conclusion”  [Performing Sex: The Making and Unmaking of  
    Women’s Erotic Lives, 2011, pp. 1-29, 275-301] 
  Karen Boyle, “’That’s So Fun’: Selling Pornography for Men to Women in The Girls Next Door” 
    GRCM #32] 

Arielle Loren, “Pornography: A Woman’s Pleasure” [on-line: 
  http://www.clutchmagonline.com/2011/10/pornography-a-womans-pleasure/ 

 
  Suggested Reading:  Feona Attwood, “No Money Shot?: Commerce, Pornography, and New Sex  
    Taste Cultures”  [GRCM #31] 
   

Look for / bring in material on pornography for women [it is not required to watch any unless you 
want to—the idea is to consider / find alternatives to what is presented in The Price of Pleasure] 

 
  Magazine Analysis due in class today or by Friday, March 22: no emailed papers:  please submit  
    the magazine analyzed with your essay in or attached to the magazine 
 
 
XI.   Mar. 28 White Weddings, Romance, Singlism, and “the Single Girl” 
 
  Ariel Levy, “Hitched” [Review of Elizabeth Gilbert’s Committed: A Skeptic Makes Peace  
    With Marriage from The New Yorker, Jan. 11, 2010: 
   http://www.newyorker.com/arts/critics/books/2010/01/11/100111crbo_books_levy 
  *Chrys Ingraham, White Weddings: Romancing Heterosexuality in Popular Culture [selections] 
    “Lifting the Veil” [excerpt] 
    “The Wedding Industrial Complex” [excerpt] 
    “Romancing the Clone” [excerpt] 
    “McBride Meets McDreamy: Television Weddings, the Internet and Popular Film” 
    “And They Lived Happily Ever After” 
  #Samhita Mukhopadhyay, “Cinderella 2.0: New Era, Same Old Fairytales” & “Top Five Sexist  
    Myths Pushed in Popular Books on Dating” [from Outdated: Why Dating Is  
    Ruining Your Love Life, Seal, 2011, pp. 62-109] 

*Bella Depaulo, “Singlism: The Twenty-First Century Problem That Has No Name”  
[from Singled Out: How Singles Are Stereotyped, Stigmatized, and Ignored, and 

Still Live Happily Ever After, chapter 1] 
   
 
XII.  Apr. 4 TV:  Gender / Genre / Sexualities on Television  
   
  *Jackie Byars & Eileen Meehan, “Once in a Lifetime: Constructing ‘The Working Woman’  
    Through Cable Narrowcasting” [from GRCM, 2nd edition, pp. 613-622] 

*Rosalind Gill, “Postfeminist Media Culture?” [Gender and the Media, Chap. 8] 
  *Jane Arthurs, “Postfeminist Drama in the USA”[from Television and Sexuality: Regulation and  
    the Politics of Taste, pp. 128–144] 
  Jane Gerhard, “Sex and the City: Carrie Brasdhaw’s Queer Postfeminism”  [GRCM #9] 
  #Deborah Chambers, “Comedies of Sexual Morality and Female Singlehood” [from Beyond a  
   Joke: the Limits of Humour, ed. Lockyer & Pickering, Palgrave Macmillan, 2009, 164-81] 
  Marnie Pratt, “‘This Is the Way We Live . . . and Love!’: Feeding on   and Still Hungering for  
    Lesbian Representation in The L Word”  [GCRM #38] 
  Candace Moore, “Resisting, Reiterating, and Dancing Through: The Swinging Closet Doors of  
    Ellen DeGeneres’s Televised Personalities”  [GRCM #58] 
 
 
 



  

  

XIII. Apr. 11 TV:  Gender, Race, and Class on Prime Time   
 

*Merri Lisa Johnson, “Intro: Ladies Love Your Box: The Rhetoric of Pleasure & Danger in  
    Feminist TV Studies” [from Third Wave Feminism and TV: Jane Puts it in a Box] 
  Lisa Cuklanz and Sujata Moorti, “Television’s ‘New’ Feminism: Prime-Time Representations  

  of Women and Victimization”  [GRCM #14] 
*Kimberly Springer, “Divas, Evil Black Bitches, and Bitter Black Women: African- 

    American Women in Postfeminist and Post-civil rights Pop Culture” [from 
     Interrogating Post-Feminism, Y. Tasker & D. Negra, eds., Duke, 2007]  
  Ralina Joseph, “’Tyra Banks is Fat’: Reading (post-) Racism and (Post-) Feminism in the New  
    Millennium  [GRCM #57] 
  Jennifer Esposito, “What does Race Have to Do With Ugly Betty?: An Analysis of Privilege  
    and Postracial(?) Representation on a Television Sitcom”  [GRCM #12]  
    and Postracial(?) Representation on a Television Sitcom”  [GRCM #12]  
  *Melanie Waters, “Fangbanging: Sexing the Vampire in Alan Ball’s True Blood”  [Television, Sex  
   and Society: Analyzing Contemporary Representations, ed. Glynn et al, 2012, pp. 33-45] 
  *Emily Brick, “True Blood, Sex, and Online Fan Culture”  [Glynn et al (see above) pp. 47-62] 
  Richard Butsch, “Ralph, Fred, Archie, and Homer: Why Television Keeps Re-creating the  
    White Male Working Class Buffoon”  [GRCM #13] 
 
  Short Essay due  /  TV Analysis: Workshop Groups 
 
 
XIV. Apr. 18 NO CLASS  /  SUBSTITUTE MONDAY SCHEDULE   
 
     CLASS MEETING TO BE SCHEDULED IN CONSULATION WITH STUDENTS 
 
     Reality TV:  Perpetuating < > Deconstucting Gender, Race, and Class 
     

*Elizabeth Johnston, “How Women Really Are: Disturbing Parallels Between Reality TV  
     and 18th Century Fiction”  [from How Real is Reality TV?] 
  *Jennifer Maher, “What Do Women Watch?  Tuning in to the Compulsory Heterosexuality  
     Channel”  [from Reality TV: Remaking TV Culture] 
  *Jennifer Kramer, “It’s Okay That We Backstab Each Other: Cultural Myths That Fuel the Battling  
     Females in The Bachelor” [Race / Gender / Media 3.0, ed. Lind., 207-12] 
  Sharon Sharp, “Disciplining the Housewife in Desperate Housewives and Domestic Reality  
     Television  [GRCM #53] 

Debra Merskin, “Three Faces of Eva: Perpetuation of the Hot-Latina Stereotype in Desperate  
     Housewives”  [GRCM #36] 
  *Katherine Sender, “Gender and Genre: Making Over Women’s Culture” [The Makeover: Reality  
     Television and Reflexive Audiences, 2012, pp. 26-46] 
  Sue Tait, “Television and the Domestication of Cosmetic Surgery”  [GRCM #56] 

   
TV Analysis: Workshop Groups 

 
 
XV.  Apr. 25 TV analysis presentations  
 
   
XVI. May 2 TV analysis presentations 
 
   TV paper due today or Friday, May 3rd by 5 pm  
   
  
 



  

  

 


